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Composite for national Birkenstock trade campaign.
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Composite for the Mercer Luxury Condominiums local campaign.
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Composite for the cover of Konami’s Winning Eleven game packaging.
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TM

• M O R E  CO N T RO L
    Double the tricks, feints, step-over and turns, plus faster, 
    slicker and more fluid control. 

• S M A RT E R
    A wealth of more tactical options and A.I. that feels anything 
    but artificial.

• P U R E  S O CC E R  I S  B AC K
    Now more features, more strategy, more teams, 
    and more stadiums.

• T H E  B E S T  J US T  G OT  B E T T E R
    The most realistic re-creation of the sport to date 
    with drastically improved graphics and hundreds 
    of new animations.   

“THIS IS THE BEST SOCCER GAME EVER MADE.”
-Official PlayStation Magazine

“ESTE ES EL MEJOR JUEGO DE FUTBOL JAMAS RECREADO.”

• M A S  CO N T RO L
    Trucos multiplicados, amages, sobre pasos, y vueltas, con 
    una rapides inigualable para mejor control fluido. 

• B R I L L A N T E
    Un exito de novedades con tacticas opcionales utilisando 
    inteligencia artificial que asimila el juego real sin indicacion 
    de nada artificial.

• R E G R E S A  E L  F U T B O L  P U RO !
    Ahora con mas elementos, mas estrategias, mas equipos, 
    y mas estadios.

• LO MEJOR SE HA PUESTO AUN MEJOR!
    La recreacion mas realistica del deporte hasta el dia de 
    hoy con drasticos mejoramientos graficos y multitudes 
    de animaciones.   

-Official PlayStation Magazine

TMwww.konami.com/usa

Produced by Seabass Takatsuka

Licensed by Sony Computer Entertainment America for play on PlayStation 2 computer entertainment systems with the NTSC U/C
designation only. “PlayStation” and the “PS” Family logo are registered 
trademarks of Sony Computer Entertainment Inc. The ratings icon is a 
trademark of the Interactive Digital Software Association. Manufactured 
and printed in the U.S.A. THIS SOFTWARE IS COMPATIBLE WITH 
PLAYSTATION 2 CONSOLES WITH THE NTSC U/C DESIGNATION. U.S. 
AND FOREIGN PATENTS PENDING.

1-2 Players Memory Card (for PS2) - 1195 KB Analog Control

Vibration Function Pressure Sensitive Multitap (for PS2) - 1-8 Players

Konami Digital Entertainment, Inc., 1400 Bridge Parkway, Redwood City, CA 94065
© 2004 KONAMI & Konami Computer Entertainment Tokyo. "KONAMI" is a registered trademark of KONAMI CORPORATION. "World Soccer Winning Eleven 7 International" 
is a trademark of KONAMI CORPORATION. © 2001 KFA. Officially Licensed by Korea Football Association. Special thanks to Fortuna, MUKTA, SEJIN, Denis for Korea 
National Team data. adidas, the adidas logo and the 3-Stripe trade mark are registered trade marks of the adidas-Salomon group, used with permission. The use of 
real player names and likenesses is authorised by FIFPro and its member associations. Milan's trademarks, name and logo appear under license from Milan A.C. S.p.A. 
Official product manufactured and distributed by KONAMI under licence granted by Roma International Football Service S.r.l. Produced under the license from Lazio 
Societa Sportiva S.p.A. Parma and Parma Logo are trademarks of Parma Associazione Calcio S.p.A. Official Juventus Product. JUVENTUS and the JUVENTUS logo 
are registered trademarks owned by Juventus F.C. S.p.A. © 1993/all rights reserved Stichting Feyenoord, Rotterdam. Licensed by: Stichting Feyenoord, Rotterdam. 
© 1996 JAPAN FOOTBALL ASSOCIATION © 2002 JFA.MAX

SLUS
20663

www.type55.com
http://www.type55.com


RICHARD GRAY
GRAPHIC & PRODUCTION DESIGNER  c: 510.334-4446  e: rick@type55.com  w: type55.com 

Composite of game art for Konami’s Silent Hill 4 print ad.
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Retouching and composite for Ubisoft’s national Red Steel print campaign.
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© 2006 Ubisoft Entertainment. All Rights Reserved. Red Steel, Ubisoft, Ubi.com, and the Ubisoft logo are trademarks  
of Ubisoft Entertainment in the U.S. and/or other countries. TM and the Wii logo are trademarks of Nintendo. © 2006 Nintendo. 

e h t   y a M 

n r u b   y h t r o w n u   e h t   f o   s e y e m o r f 

  r i e h t 
s 

a g   r o f   s l l u k 

z u   g n i 
p n o 

  e h t S e s n e i ’ 
l l a h   s 

o 
g a s i v   d e w 

e . 

B u 
- n o t t 

m s a h n i g i s e v o r . 

S A M T R E 
R U O Y 

N O P A E W 
M E V O - 

M N E T S E X P T R E L Y R O 
L B E E D 

. Y L E S U F O R P 

L U F I T I P 

, M R O W 
N I A R T 

H T I W 
E M F I 

U O Y 
H S I W 

O T 
S A M T R E 

, S A N A T A K 

S T O H G N U S , U Z ’ I S , 
R E V L O V E R 

S 

D N A M R O E . 

L E T ’ S S E E W H O S I 
E S R O W 

N I 
R E Y A L P I T L U M 

L T T A B 
E : U O Y 

R O 

E S O L   R U O Y 
R 

S D N E I R F 
? 

© 2006 Ubisoft Entertainment. All Rights Reserved. Red Steel, Ubisoft, Ubi.com, and the Ubisoft logo are trademarks  
of Ubisoft Entertainment in the U.S. and/or other countries. TM and the Wii logo are trademarks of Nintendo. © 2006 Nintendo. 

e h t   y a M 

n r u b   y h t r o w n u   e h t   f o   s e y e m o r f 

  r i e h t 
s 

a g   r o f   s l l u k 

z u   g n i 
p n o 

  e h t S e s n e i ’ 
l l a h   s 

o 
g a s i v   d e w 

e . 

B u 
- n o t t 

m s a h n i g i s e v o r . 

S A M T R E 
R U O Y 

N O P A E W 
M E V O - 

M N E T S E X P T R E L Y R O 
L B E E D 

. Y L E S U F O R P 

L U F I T I P 

, M R O W 
N I A R T 

H T I W 
E M F I 

U O Y 
H S I W 

O T 
S A M T R E 

, S A N A T A K 

S T O H G N U S , U Z ’ I S , 
R E V L O V E R 

S 

D N A M R O E . 

L E T ’ S S E E W H O S I 
E S R O W 

N I 
R E Y A L P I T L U M 

L T T A B 
E : U O Y 

R O 

E S O L   R U O Y 
R 

S D N E I R F 
? 

© 2006 Ubisoft Entertainment. All Rights Reserved. Red Steel, Ubisoft, Ubi.com, and the Ubisoft logo are trademarks  
of Ubisoft Entertainment in the U.S. and/or other countries. TM and the Wii logo are trademarks of Nintendo. © 2006 Nintendo. 

e h t   y a M 

n r u b   y h t r o w n u   e h t   f o   s e y e m o r f 

  r i e h t 
s 

a g   r o f   s l l u k 

z u   g n i 
p n o 

  e h t S e s n e i ’ 
l l a h   s 

o 
g a s i v   d e w 

e . 

B u 
- n o t t 

m s a h n i g i s e v o r . 

S A M T R E 
R U O Y 

N O P A E W 
M E V O - 

M N E T S E X P T R E L Y R O L B E E D 

. Y L E S U F O R P 

L U F I T I P 

, M R O W 
N I A R T 

H T I W 
E M F I 

U O Y 
H S I W 

O T 
S A M T R E 

, S A N A T A K 

S T O H G N U S , U Z ’ I S , 
R E V L O V E R 

S 

D N A M R O E . 

L E T ’ S S E E W H O S I 
E S R O W 

N I 
R E Y A L P I T L U M 

L T T A B 
E : U O Y 

R O 

E S O L   R U O Y 
R 

S D N E I R F 
? 

www.type55.com
http://www.type55.com


RICHARD GRAY
GRAPHIC & PRODUCTION DESIGNER  c: 510.334-4446  e: rick@type55.com  w: type55.com 

 back            home              forward #  #

Composite of hero shot for Hard Rock Cafe’s ‘07 leadership conference.
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Final shot, colorways and elements used to create composite.
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Produced 1,300 colorways for Mountain Hardwear’s e-commerce launch.
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WORK HISTORY

freelance retoucher & production designer / march 2001 - present

digital asset manager / digital artist / duncan channon / august 2003 - december 2007

associate designer, production artist / young and rubicam / january 2000 - march 2001

pre-press, imaging / retouching specialist / the blow up lab / june 1998 - december 1999

EDUCATION

	 rochester institute of technology – B.F.A. photography and digital imaging 1996

sierra college – A.A. photography 1994, energy technology certification 1993 

(continuing education)

u.c. berkeley extension - graphic design program

san francisco center for the book - letterpress series

references and samples are available upon request

c. 510-334-4446
e. rick@type55.com

or visit type55.com
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